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Surely, we are not making our debut.

We have been around in the business of
Communication for half a decade now.
Having flourished as a full service agency,
catering to our cherished clients' varied
needs, in the sphere of Marketing and
Communication; we have successfully
churned out super-hit campaigns, Brand
after brand, year after year.

TEAM COMPRISES

Directors
Creative

Studio

Visualizers

Copy Writer

Client Servicing

Digital Marketing Ex.
BDM




Graphic Designing
Print | AD Film Making
Jingles

Photo-shoot

Website

3D Designing

OOH | Radio | TV
Airlines Ad

Online Promotion

(SEO & SMO)



We yell, laugh,
mimic, play a
game of carom,
work diligently,

all under the
same roof. You
might be tempted

to think we are a
crazy lot. We are

not even
disagreeing here!

<

We keep it simple. We work hard. Rest follows. We don't

let work pressure get into our nerves because that's not
how we perceive work as. Work for us is good fun. In
teams, we brain-storm and crack jokes, in client

meetings we focus and get friendly, and it works either
way, for us as well as the clients and their brands.



Creativity gives us the right kick. We constantly strive to break new grounds and
explore innovative approach to meet exact requirements of our Clients. Real
insights, coupled by precise and eye-grabbing content and visuals, we put our point
across. And it always works for the brand. So, whether its about Print, Electronic,

Digital or Gorilla Marketing, we have been there and done that.

We LIKE.
Frankly, we like
and love our
work. As we
revisit the
plethora of work
and campaigns,
we feel good at
having a look at
our labor of
work.

Awards and

accolades and good

but what gives us
satisfaction is the fact
it has clicked with
the TA, worked for
the brands and has
helped clients
establish themselves
well in the market.
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PRINT AD CONCEPTS
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G) 983 FM

RADIOMIRSL.:

www.radlomirchi.com

petni'= # 1 HIT Music Radio



AIRLINES & AIRPORT
BRANDING MEDIUM
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DUMMY TEXT IS HERE

Lorem ipsum dolor sit amet, et montes sapiente quis ligula, nulla utpellentesque nascetur
pulvinar lobortis suscipit facilisis donec ut pharetra neque in pulvinar, suspendisse. In
tellus vestibulum, id justo etiam pariatur enim. Maecenas vestibulum pellentesque aliquet.
non mus ullamcorper. Egestas augue orci lobortis et vehicula, non Suspendisse sed. Sed
non, lectus sagittis sodales duiseu. Integertemporsed, erosnam Vel est, massa non
vitae, luctus nonummy odio fringilla massa malesuada ac donec, fermentum etamet

Lorem ipsum dolor sit amet, et montes sapiente quis ligula, nulla ut pellentesque nascetur
pulvinar lobortis suscipit facilisis donec ut pharetra neque in pulvinar, suspendisse. In
tellus vestibulum, id justo etiam pariatur enim. Maecenas vestibulum pellentesque aliquet.
non mus ullamcorper. Egestas augue orci lobortis et vehicula, non Suspendisse sed. Sed
non, lectus sagittis sodales duis eu. Integertempor sed, erosnam vel est, massa non
vitae, luctus nonummy odio fringilla massa malesuada ac fermentum et amet
montes sapiente quis ligula, donec,augue orci lobortis et vehicula, Suspendisse sed. Sed
auis :

montes sapiente quis ligt . Integer tempor sed, eros  vel est, massanon
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HINDUSTAN TIMES

THE TIMES OF INDIA
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NEWSPAPER AD

NEW DELHI TUESDAY SEPTEMBER 22,2015 PAGES CAPITAL

When words and pictures are static, they hold a larger impact than
anticipated. Print Media is the preferred choice for marketers for its
long lasting impression, if executed wisely. Adworth integrates
marketing strategy with innovations to make print media
indispensable. We associate with the best of the best newspapers and
magazines pan India and understand what region to focus on,
according to your target audience. From The Times of India, 5.
Hindustan Times to Dainik Jagran and Punjab Kesari, we've created ag?:;r',‘}";
the best of campaigns for leading brands. Similarly, we tie up with the ¥ e
most appropriate magazine houses to keep your brand identity
indispensable for your consumer.
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~ OUTDOOR

If it's out of sight, it's out of mind. Isn't it2 Outdoor place a humongous role
in placing the Brands into the heads of its audience. Be it a highway,
metro or a mall, as one steps out of his home, it automatically means he's
not cluttered by print and electronic communication.

IMAGES OF TYPES OF OUTDOOR MEDIA
WE DEAL IN TO GIVE A FAIR INSIGHT
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T“A“SIT Transit Media is now a days becoming a very popular
media being its capacity to move and change location at
M En In comparatively lesser cost. We deal in :-

Taxi/ Cabs Branding (Meru/ Radio Taxi/ Mega Cabs)

State Roadway Buses (Haryana/ Delhi/ Mumbai/ Punjab/ Rajasthan/
Himachal Pradesh / Uttar Pradesh)

Railway Branding

Aircrafts Branding

Delhi Metro Buses

Auto Rickshaw Branding

Hoho Buses (Delhi)

Charted Buses

Airport Buses
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Marketing has moved beyond the confines of print, TV and radio to a digital
age where appealing to a global audience and building a unique brand value
are important. Customers now-a-days shift buying preferences to online, that
is why digital marketing has become mainstream and is the preferred, cost
effective and reliable way to gain clientele and build brands.

SEQ services are customized according to a client's business model, his products
and his geographical areas of operation.Our search engine optimization services
take it a step further by creating back links aligned with Google's latest algorithms
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way to reach out, create circles and groups
that work to spread your message and assure
a never ending stream of targeted traffic from
potential customers

I’I’G Fg‘r,click - Google Adword

PPC Advertising yield immediate results. We conduct research; analyze search patterns,
customer preferences and market competition in order to select the appropriate key words
to design a campaign
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For Media : marcom@adworthmedia.org
For Design : info@adworthmedia.org

704, Crown Heights, Hotel Crowne Plaza,
Rohini, Delhi-110085, www.adworthmedia.org



